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10 trends set to shape
the 2023 payments
landscape

Our team of advisors used VisaNet data, expert
interviews and research to identify key trends
we believe willimpact the payments landscape
in the coming year.
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Generation Z sets to work

Trend #1
Q Gen Zers - the first generation of digital natives - are becoming more
prominent players in payments as they begin entering the workforce,
* buying homes, applying for credit cards, and opening bank accounts.
Composing nearly one-third of the world’s population, the largest
, \ I I generational cohort, Gen Zers also bank differently than their
predecessors did.' They are digital and debit first, prefer using
Oo-0 payments apps over using traditional cards, take a cautious approach
— - to credit, and have an openness to alternative payment methods.?
— Why does this matter?
For payments players, itis imperative to understand and respond to
the forces that shape the views and the aspirations of Gen Z. As Gen
Zers become financially independent, this generation will likely be a

driving force in the future adoption of new payment methods.?

Sustainable spending

Trend #2 .

Why does this matter?
Consumers' lives are becominginherently interconnected, as they Payment providers can capitalize from
adopt the globally communal goal of sustaining our planet. this untapped opportunity: with a

direct line-of-sight to everyday
spending, they can use digital tools to
help consumers understand the
environmental impact of their buying
decisions and to behave more
sustainably.

In the world of financial services, there is untapped potential. Examples
of sustainable banking and payments business models are emergingin
the marketplace that focus on helping consumers live more
sustainable lifestyles. Companies focused on climate first include
Tomorrow, Future (FutureCard), and Vancity. But, for everyday
financial services businesses targeting everyday people with everyday
products, it has not been a central focus.
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B2B goes 3.0 2
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Trend #3 X
Driveninlarge part by the fintech community, the 7~ + \J
B2B payments space is changing and at pace. There —
is recognition that B2B buyers are people first and S \\"J O '
that they have come to expect people-centered 111
(I |

products and services.

In 2023 and beyond, we'll see a 3.0 version of B2B
payments — with consumer-like experiences on
both the issuing and the acquiring sides of the B2B
payments process. But, for growing firms, there is
an opportunity for more simplicity, convenience,

and accessibility. Why does this matter?

As aresult, businesses are seeking payment services As growing businesses look for one-stop-shop

that are cost-efficient, digital-first, and fast. Findings payments providers, where cards are one part ofan
from a recent survey indicate that many U.S. small overall integrated solution, there is an opportunity for
businesses are Considering moving from their financial service providers to step in and build new
current banks to pay techs and big techs as they look solutions to address these needs.

forintegrated solutions.*

Web3 Guarding Mobile wallets
technologies against fraud are becoming

matter Trend #5 universal
Trend #4 Trend #6

Looking past the turbulent El Consumers’ shift away from using
cryptocurrency trading markets A cash accelerated during the

and high-visibility collapses reveal Total fraud losses are pandemic, and digital card
foundational “web3” (inclusive of expected to exceed solutions, such as mobile wallets,
blockchain, digital currencies, emerged to meet consumer
NFTs, and metaverse) technology $49 B demand for fast, convenient and
innovations that businesses can no contactless payments.
longerignore. For example, the
metaverse is enabling virtual
workspaces to be piloted and

globally by 2030°

Across the world, itis estimated
more than half of the population
will be using a mobile wallet by

launched by big tech players (e.g., 20257
Meta’'s Horizon Workroomes, ({4 1 3+ . . L .
Microsoft's Mesh, etc.), and NFTs _|I|J This rapid uptick in adoption of
are increasingly being viewed as of global merchants mobile waI.Iets Is being facilitated
more than a collectible by both have reported being by egpandlng us,e_ caseseven
consumers and brands. victims of phishing, outside the traditional payments
. card testing, and landscape. For example, wallets
Regulatory guidance for web3 identity theftin 2022.6 are now being used for ticketing,

assets is bound to increase in the
near term, shaping how banks can
offer digital currency products and
services.

car keys, hotel keys, loyalty offers,
digital identity, transit, vaccination
records, and more.

Itis paramount that banks and
merchants alike implement fraud

. 5 guardrails. The increasingly digital Why does this
Why does this matter: banking and payments ecosystems, matter?
High customer demand for coupled with rapid innovation have The impacts of these new
digital currencies has increased resulted in new, more complex digital card solutions have
the need for financial players to fraud streams. largely been positive with

offer regulated cryptocurrency
options. In addition, financial
services should consider shifting

customer engagement and
spend increasing. This spells
opportunity for payments

focus to extracting utility from Why does this providers to revisit and invest
web3 t|eC_hr}oIogle§. One | matter? in digital capabilities such as
example is improving employee i i
engagl::ement vl?/ith int%ernallo g Evolving threats require banks wallet strategies to drive

to move away from further activation and usage.

trainings hosted in the

metaverse and gamified using conventlonal.fraud-dettect.|0n
NET e processes using an extensive

set of rules to novel tools like
machine learning.

Open banking picks up the pace
Trend #7

In just a few years, open banking has gained traction in more than m //

50 countries.

Initsinitial phases, open banking is typically used for basic account
aggregation services. But, as it becomes better established and the
enabling technologies mature, it soon becomes an access layer for
a broad range of applications, including real-time payments, and
encompasses B2B, B2C, C2B, P2P, and G2C transactions.

With open banking gaining real traction, we can envisage a
pathway opening, from open banking to open finance and open
data economies. The sooner brands start to appreciate the

potential, the sooner they can benefit. I I I I I y

o
Why does this matter? | v I

Embedded finance
transformation
Trend #8

Embedded finance has introduced complexity and opportunity into
c the digital payments experience for both merchants and banks.

Merchants of all sizes are recognizing the value of embedding digital
E— payments within their intended customer experience and business
operations. For their part, banks are using open banking solutions
and fintech partnerships to enable account holders to access
— integrated experiences from their accounts and transaction data via
+

personalized financial products and experiences.

Why does this matter?

The shift towards embedded finance is resulting in more
/ payments being conducted on platforms not owned by traditional

//// players; however, tech-savvy financial players can still capture a
share of several emerging use cases.
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Gig economy boom »
Trend #9 ] ]
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In recent years and particularly in more developed
countries, gig workers have made up more of the
world's workforce. The primary drivers for the shift
show a greater desire for professional flexibility,
independence, and work-life balance: Gig workers
like setting their own schedules, taking breaks when
they need to, and being their own bosses.®
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While the flexibility gig work provides has been a I v
boon to many, the associated income volatility has AN
left them underserved by traditional banks. N ks

I:J

Why does this matter?

To remedy the disconnect, financial players should identify opportunities to meet gig workers' needs by offering tailored
products and services (e.g., earned wage access, early access to paychecks, etc.).

A BNPL shiftis underway

Trend #10 O O
(]

For the past couple years, the Buy Despite falling market
Now Pay Later (BNPL) market enthusiasm, BNPL appears here
landscape has been changing quickly. to stay driven by adoption among

But it has hit a new level of younger customers: -
dynamism-come-disruption.

Cooling market enthusiasm around Penetration

BNPL lenders in recent months offers among

a stark contrast to their meteoricrise Gen Z12

during the pandemic. In the last year,

a slew of BNPL providers have had

their valuations and market Penetration
capitalizations come crashing back to 410/ among o
0 . . .
earth.° These drawdowns were Millenials Why does this
driven by increased regulatory matter?
scrutiny™, delinquencies", and .
dampening market sentiment Seamless in-store point-of-sale In partnership Y‘{'th payments
: experiences enabled by card networks, traditional credit card
networks and fintechs will issuers have an opportunity to
- offer new credential-based
. further scale BNPL.
2 ‘* solutions that can provide a firm
1 CA foothold in the market.

For anin-depth discussion with VCA on how the
trends outlined above could affect your portfolio,
please contact your Visa Account Executive, email

VCA@Visa.com or visit us at Visa.com/VCA.

About Visa Consulting & Analytics

i

We are a global team of hundreds of payments consultants, data
scientists and economists across six continents. The combination of our
deep payments consulting expertise, our economic intelligence and our
[ | breadth of data allows us to identify actionable insights and

~ (. ) recommendations that drive better business decisions.
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Forward Looking Statements

This content may contain forward-looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995. Forward-looking statements generally are identified by words such as
“believes,” “estimates,” “expects,” “intends,” “may," “projects,” “could,” “should,” “will,” “continue” and other similar expressions. All statements other than statements of historical fact could be
forward-looking statements, which speak only as of the date they are made, are not guarantees of future performance and are subject to certain risks, uncertainties and other factors, many of which are
beyond our control and are difficult to predict.

All brand names, logos and/or trademarks are the property of their respective owners, are used for identification purposes only, and do not necessarily imply product endorsement or affiliation with Visa.
Disclaimer: Case studies, comparisons, statistics, research and recommendations are provided “AS IS" and intended for informational purposes only and should not be relied upon for operational,
marketing, legal, technical, tax, financial or other advice. Visa Inc. neither makes any warranty or representation as to the completeness or accuracy of the information within this document, nor assumes
any liability or responsibility that may result from reliance on such information. The Information contained herein is not intended as investment or legal advice, and readers are encouraged to seek the
advice of acompetent professional where such advice is required.

©Copyright 2022. All Rights Reserved. Visa Public.
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